
Havant YBC bowlers trav-

eled to bowl in Torquay for 

the 7th of April. Expecta-

tions were high, but for what 

some bowlers achieved from 

the tournament many will 

probably wish they could 

rewind and watch the action 

again. 

7 bowlers from the boys 

made the top 100, so all col-

lecting England ranking 

points respective to their 

final positions. Apart from 

this, Chris Vokes was seen 

to be on absolutely sensa-

tional form as he bowled a 

200 average having started 

with a 269. He collects 90 

points from his perform-

ance. 

All the bowlers from the 

girls hit the ranking point 

places, with Annaleise Vokes 

and Nadine Cornish on top 

as they collected 90 and 82 

points respectively with a 

180 and a 175 average.  

Despite all the success Ha-

vant experienced, someone 

decided that it just wasn’t 

good enough. 

 

All eyes will now be on the 

up-and-coming Nottingham 

Nationals. Out of tradition 

the club travels to bowl 

there for the weekend of the  

5th and 6th of May. In re-

cent years we have bowled 

on the last weekend of the 

tournament, but this year we 

will be seen to start the tour-

nament.  

A reminder from the first 

newsletter that for all those 

who do not want to make 

their own way up to the ho-

tel, some of the parents and 

coaches are meeting outside 

of the Bedhampton AMF at 

8:30am.  

The coach that will transport 

everyone to the bowling 

alley from the hotel at be-

tween 2:30pm and 3pm on 

the Saturday. A notice will 

be given to when we leave 

for the bowling alley on the 

Sunday by coach. 

The coach will cost £5 per 

adult and £2.50 per child 

that will include both 

trips. 

Less than two weeks before 

Havant travel to Notting-

ham to bowl in the Nation-

als, four of our bowlers trav-

eled their to represent Ha-

vant at under 16 level bowl-

ing for Hampshire.  

Annaleise Vokes, Maisie 

Lovegrove and Lauren 

Mitchell appeared in the girls 

Hampshire team, a sure sign 

that we really do have some 

great bowlers at the club, 

while Sam Harvey-O’Connell 

appeared for the boys.  

The boys finished in eighth 

position from the counties 

that bowled, with Sam hitting 

a 197.4 average, the best for 

the boys. He and Ben Cole-

well lifted the team into the 

top half of the table with 

some consistent scores that 

never quivered below the 170 

mark. I am not sure where 

the girls came as at printing 

time the results were not 

available. The boys improved 

from finishing 11th last year, 

while the girls had finished 

19th. 

The winners for the boys 

were from Surrey, while the 

winners from the girls were 

from Derbyshire. 
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Special points of interest: 

 There have been 
many personal bests 
in the last month. 

Congratulations to:  

 Simon Tilley 

 Shola Attryd 

 George Deluchi 

 Sam Blythe in Torquay 

 David Wright                                                    

Nottingham       

Nationals 

5th-

6th 

May 

Leeds Doubles  17th 

Margate Doubles 15th 

For all Inter YBC 

dates and squads 

see page two of 

 

  

Many thanks to 

Hi-Tech Engi-

neering for print-

ing this newslet-

ter for the club, 

and thanks to 

Simon Brown for 

arranging this.  

 

  

    Up-and-coming      
tournaments 

Produced By Sam      

Harvey-O’Connell and 

monitored by Richard 

Harvey 



All bowlers who are going to Not-

tingham are required to stay for an 

hour after league bowling for prac-

tice. This is to help bowlers adapt to 

what conditions they will face at 

Nottingham as the club looks to 

build on the success of last season 

up at Nottingham.  

Last year five of our girls finished in 

second place in the girls team cate-

gory. On top of that Dale Wood-

cock finished in fifth position in the 

all events category for his age group.  

This year it is contestable to say we 

have a stronger and more experi-

enced squad than last year, so bring 

on the nationals!!!  

looking for as much support 

as possible to raise money for 

the club. With this idea, it is 

unsure whether we would have 

four or five man teams, and 

how many bowlers would take 

part. This topic will hopefully 

be under discussion with the 

committee as we look for valu-

able funding for the club.  

An idea has been put forward 

to have a bowl-off between 

the “big guns” of the past and 

of the present. Several “oldies” 

have already said they would 

be interested in taking part, as 

this could become a trademark  

showpiece for all to see. If this 

idea is appealing to you, then 

please contact Graham/ How-

ard with your interest as we are 

 Practice Prior        

To Nottingham  

What about the future, what can you see 

occurring in your career? I expect that in 

the near future I will make the Hampshire 

team and if I continue to train hard I might 

start to appear near the top of a ranking tour-

nament. 

 

Are there any bowlers you have looked 

up to, or still? During my career I have 

picked up tips from several bowlers throughout 

the years.  

 

What advice would you give for younger 

bowlers wanting to follow in your foot-

steps? To become a good bowler you need to 

concentrate on your game, and it will only 

come when you have put a lot of hard work 

in. You must be patient and not let a couple 

of bad shots affect your game. 

Finally, have you got anything to say 

before the Nottingham Nationals to 

your rivals? I hope that when I go to Not-

tingham I will be able to enjoy myself no 

matter how I bowl. It is the best weekend in 

the bowling calendar year and it is a time to 

show everyone just what you are made of, 

mentally and in what you bowl. 

 

How long have you been bowling?    

6 years 

 

What made you decide you wanted 

to start bowling?  I started because my 

brother had started before me 

 

You have found some success at 

some of this seasons tournaments, 

how do you take it?  I feel that my suc-

cess has come at a deserving time in my 

career because I have worked hard with the 

coaches for it 

         Question and Answers With… Sam Brown 

  Fund Raisers     

Howard Lovegrove has announced that the 

new order of bowling shirts has arrived and 

that they are available at a cost of £7.50, all of 

which goes into the clubs funds. 

 

             Contacts 
In case of required information, these are the 

relevant numbers for people in different areas 

of the club: 

President- Howard Lovegrove   02392413228 

Vice President: Simon Brown     02392372532 

Secretary: Karen Vokes                02392386423 

Treasurer: Tina Cornish                

02392472758 

Head Coach: Graham Martin     02392641205 

Tournament Organizer/Coach: Nick Atkins 

           07919307386 

   Inter YBC 
 Squads 

    Bowling Shirts 

     May 6th Farnborough 

Iain Butler Andy Barrett   

George Deluchi  Sam Blythe  

 Letitia Lawless 

 Instructor: Richard Harvey 

 

        June 3rd Aldershot 

Karen Smith   Michael Cooper   

Craig A-W      Craig Tilley         

 Josh Brown 

Instructor: Dave Tilley 

 

          July 1st Bitterne 

Chelsea Wright   Paul Mitchell  

Lauren Mitchell  Louis Head  

 Robert White 

 

Nottingham Payment 

A final reminder that all payments need to 

be paid today for the Nottingham Nation-

als. Next weekend is the big weekend and 

we want to here lots of noise over the 

whole weekend!!! Every year there has 

been lots of noise from our spectators and 

from the opposition, and this year will be 

like any other. I know there are some ec-

centric parents out there (I would know), 

so this is the time for everyone to enjoy 

themselves. 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put 

in your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newsletter 

to a Web publication. So, 

when you’re finished writing 

your newsletter, convert it to a 

Web site and post it. 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several tools 

you can use to draw shapes 

and symbols. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

Inside Story Headline 

or make predictions for your 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile 

new employees or top custom-

ers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

Inside Story Headline 

Inside Story Headline 

Caption describing pic-
ture or graphic. 

Caption de-
scribing picture 
or graphic. 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story here.” 

Page 3 Issue 2, April    Edition 



This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of 

the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of 

products, services, or programs your organization offers, 

the geographic area covered (for example, western U.S. or 

European markets), and a profile of the types of custom-

ers or members served.  

It would also be useful to include a contact name for 

readers who want more information about the organiza-

tion. 

Organization 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

  

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Caption describing pic-
ture or graphic. 

Inside Story Headline 

We’re on the Web! 

example.microsoft.com 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will ap-

pear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 

You can either compile ques-

tions that you’ve received since 

the last edition or you can 

summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

here. You may want to refer 

your readers to any other 

forms of communication that 

you’ve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday 

of the month, or a biannual 

charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 


